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MAKE YOUR MARK / 1.Core brand assets

Core brand assets
logo

coffee roasters

Core brand assets
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MAKE YOUR MARK / 1.Core brand assets

Typography

The Alton font is clean and modern, reflecting Origin Coffee's commitment to simplicity, transparency, and a
contemporary aesthetic.
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Core brand assets

04



MAKE YOUR MARK / 1.Core brand assets

Brandworld touchpoint 1
Pattern Design

ORIGIN

COFFEE

DISCOVER THE WORLD IN EVERY CUP

Brandworld touchpoint 1
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MAKE YOUR MARK /2. BRANDWORLD TOUCHPOINT 1

Brandworld touchpoint 1
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MAKE YOUR MARK /2. BRANDWORLD TOUCHPOINT 2

Brandworld touchpoint 2
Pattern Design
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MAKE YOUR MARK /2. BRANDWORLD TOUCHPOINT 2

Brandworld touchpoint 2

Brandworld touchpoint 2
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SOUND+VISION / IP Character Design

IP Character Design

IP Character Design
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SOUND+VISION / IP Character Design

IP Character Design

HELLO!

My name is Ollie

Gender: Personality:
Male Energetic,
adventurous, coffee
Place of Birth: lover, curious.
Brazil
Characteristics:
Zodiac: friendly, cheerful, loves
Sagittarius exploring and sharing.
Hobbies:

Drinking coffee, exploration

Favorite Color:
coffee

IP Character Design



SOUND+VISION / GIF Logo YouTube Link

GIF Logo YouTube Link

GIF Logo YouTube Link

"Click this link to enter the video."

L\
\
https://youtu.be/c-aZ3RvwbAM
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https://www.youtube.com/watch?v=c-aZ3RvwbAM

sound+vision / Brand Video YouTube Link

Brand Video YouTube Link

"Click this link to enter the video."

L
\
https://youtu.be/6cCPBkAOwvg

Brand Video YouTube Link
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https://www.youtube.com/watch?v=6cCPBkAOwvg
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IMPACT+INNOVATION / Campaign Identity Design

Campaign Identity Design

This logo combines the shape of a coffee
bean with a flight element, symbolizing the
idea of exploration and adventure. The
flight element emphasizes the global
journey and discovery that Origin Coffee
brings to consumers through every cup.
The slogan "Discover the World in Every
Cup" reinforces this message, highlighting
that each cup of coffee offers a unique
experience from different parts of the world.
The design reflects the brand’s
adventurous spirit and global vision.

Campaign Identity Design



IMPACT+INNOVATION / Poster Design
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IMPACT+INNOVATION / Packaging Design

Touchpoint 2: Packaging Design
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Packaging Design
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IMPACT+INNOVATION / Scent Experience Card Design

Touchpoint 3: Scent Experience Card Design
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Scent Experience Card Design
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IMPACT+INNOVATION / Scent Experience Card Design
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Scent Experience Card Design
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