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Our brand aim to be sport and casual
wear. This leads us to a wider audience.
Our clothing should not only look good
but offers breathability and warmth. we
aim for versatile clothing that is both
functional and fashionable.
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Health-conscious consumers seek
products to support their active
lifestyles and overall wellbeing.
Our brand should develop these
products to meet their needs.
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YOGO

Yogo aim to create
products that promote
physical health and
optimal performance.
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Engineered for Action.
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Consumers now are
increasingly conscious of
O 7 Wi I environmental impacts in their
0 e R o Sl G e o purchases. We should respond
A W iy A, to this trend by incorporating
sustainable materials within
our products. This way we are
likely to attract environmentally
CONSCIious consumers.
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Community
Engagement
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Sport brands foster
communities around
shared interests in health,
fitness, and wellbeing.
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